
Fetch Publicity is a public relations company 
in offline, online and digital campaigns for the 
entertainment industry, who seek to create 
engaging and creative content for films and 
television series in a wide variety of genres.

Fetch PR decided to use Gorkana Surveys whilst 
working on a campaign to raise awareness of a 
film they were promoting for a client.

The film’s subject matter seemed a good fit 
for doing a survey and they felt it would be an 
interesting way to promote the theme in relation 
to the film, and as a stand out issue on its own.
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Database, 
Monitoring & Surveys

“We were very satisfied with 
the results of the Gorkana 
survey. In this particular 
incident, it was relevant for 
us to use a survey to help us 
garner coverage, and with the 
fantastic results we saw, the 
money was justified.”

Elle McAtamney, Account 
Manager, Fetch 

• To gain current and interesting facts and figures from 
a relevant target audience.

• To implement results into press materials, such as 
“Top ten facts you might not know about X”.

• To generate maximum coverage in print and online 
outlets about the film.

• To syndicate outstanding press materials out to a 
wide range of journalists.

 Objectives:

Using Gorkana Surveys, Fetch PR were able to gain 
invaluable insight, giving them an excellent hook for 
pitches and gaining them coverage in many high profile 
media outlets. 

They were able to get print pieces and online features 
that included a credit for the film into the press, as well as 
online features about the subject matter of the film.

Fetch PR found that Gorkana Surveys created a useful 
way of generating interesting, out-of-the-ordinary content, 
as opposed to a standard press release. It enabled them 
to put substance into their messaging, making it more 
meaningful and relevant to their target audience

 Results:
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