HOW TO MASTER

MODERN MEDIA MONITORING
IN 4 EASY STEPS
The best media monitoring services do a whole lot more than simply help you see
if your comms programmes are delivering results.
Ever since the ﬁrst press clippings service was launched in 1852, they’ve been the
most important way to see what the media has been saying about you and your
brand. But today, it’s also crucial to be part of the digital conversation in real-time
and use insights to inform your media strategy.
That’s the level of performance you should expect from a modern media
monitoring service. So, here’s how you can use one to enhance your
communications programmes in four easy steps.

1. MONITOR THE RIGHT COVERAGE WITH SMART
KEYWORD SELECTION
Keywords form the foundation of all modern media monitoring. Software
scans the media for speciﬁc phrases and then applies rigorous checks to
ensure the coverage it ﬁnds is relevant to your business.
As such, choosing the right set of keywords is almost as important as
having a trustworthy software provider to pick them out from the many
millions of pieces of coverage that are created each day.
Your own brand name is an obvious place to start. But stop there and you
could be missing out on a treasure trove of great media insights.
The best comms teams will also monitor for references to company execs,
terms related to live comms campaigns and industry trends with potential
to affect their brand’s reputation.
Setting up these keyword searches can be a complex process. But with a
team of experts to help, you’ll be getting the insights you need in no time.

2. USE REAL-TIME INSIGHTS TO STAY AHEAD OF A
MEDIA CRISIS
The social media echo chamber can make every piece of negative coverage
feel like a disaster. But when you look at the bigger picture, you may ﬁnd
that any bad press a campaign generates is more than outweighed by
thousands of positive media mentions.
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So when a crisis is brewing, your ﬁrst step should always be to use media
monitoring tools to test the severity of the problem. Only then can you
make an informed decision about the best comms response.
A robust media monitoring service will then help you quickly address the
crisis – showing you how it unfolded, where it has been picked up and
which inﬂuencers have been driving the story.

3. TRACK ENGAGEMENT TO FIND THE MESSAGES THAT
RESONATE BEST WITH YOUR MARKET
With a cutting edge media monitoring tool such as the Cision
Communications Cloud® to track all your coverage in real-time, ﬁnding
the messages that resonate best in your market is easy.
Not only does it let you use sentiment analysis to create a picture of how
consumer attitudes towards your brand change over time. It also helps you
conduct valuable competitor analysis to see how your coverage compares
to that of your rivals.
What’s more, with access to a wealth of social media insights, you’ll be able
to see exactly which messages your consumers engage with the most.

4. MEASURE THE IMPACT YOUR COMMS INITIATIVES
HAVE ON HARD BUSINESS METRICS
Gone are the days when you’d have to rely on soft metrics like reach or
AVEs when reporting to company stakeholders. With the Cision
Communications Cloud, you can show the impact earned media has on
lead generation, web conversions, revenue and more.
These are the same insights that have fuelled rapid expansion in the paid
and owned media industries in recent years. Now, you too can use them to
make the case for greater investment in PR and comms.
Simply choose the best KPIs for each of your campaigns and use our media
monitoring software to track the results of your outreach activities.

DISCOVER HOW CISION’S
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